


Looking back at 2018

A YEAR OF TWO HALVES

data source China National Bureau of Statistics, 2019.

• China real GDP growth at the end of 

2018 is 6.6%

• Economic slowdown starts in Q2 

2018 but becomes evident in Q4

• Reasons to be found in

• Deleveraging and credit tightening

• Consequent slowing in the RE and 

automotive sectors

• Trade Tensions with USA

Slow but steady
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European SMEs in China

❑Food and beverage;

❑Commercial services;

❑Education;

❑Information and communication 

technologies;

❑Healthcare.

Sectors with the highest number of European SMEs 

operating in China







• Western Europe received about 75% of China’s OFDI stock in Europe, 
mostly in strategic assets and in R&D activities

• In Southern Europe, China’s FDI are concentrated in infrastructure and 
public utility projects as a result of the privatization process during the Euro 
debt crises

• In central and Eastern Europe, a large number of investment projects were 
announced within BIR on the 16+1 cooperation platform

• especially related to Eurasian Land Bridge and Central Europe Land and Sea Express 
Railway

• Increasing investment in manufacturing activities in low-cost European 
countries

Regional differences of China’s OFDI in Europe



Why Business Licence?

• Without the business licence 
• you have no idea whom you are dealing with and you cannot verify anything

• With the business licence
• Either it is an authentic one or not (not valid or fake)

• In both cases it is a piece of  “information” and you can verify it against 

• official online register of companies or 

• call and investigate directly with company itself or with third parties



1° In ONLY THREE DECADES → from no man's land to top national priority

8

2019 - IP IS A TOP 

NATIONAL PRIORITY

1978

NO IP LAWS

2° A WIPO member + part to main IP international treaties and agreements

3°A COMPLETE SET OF CHINESE IP LAWS IN PLACE

EVOLUTION OF IP LAWS IN CHINA

CHINA IS PART OF 

THE WORLD IP 

ORDER



Only Valid Contract Can Help

• Most contracts do not require any special formalities (e.g. notarization, deed, language etc.)

• Some are valid upon approval of the relevant authorities (e.g. some technology transfer contracts)

• “可强制执行公证” is an abbreviation of “赋予强制执行效力债权文书公证”, meaning granting a creditor’s claim 

document enforceability through notarization (the “Enforceability Notarization”). With an Enforceability Notarization in 

place, when the debtor defaults, the creditor will not need to go through litigation or arbitration and can directly 

request the court to enforce the claim against the debtor. The Enforceability Notarization applies to simple and 

straight-forward creditor-debtor relationship, and the applicable “creditor’s claim documents” include loan agreement, 

borrowing contract, agreement to repay money or goods, etc. – NOT common to be used at the first instance when 

export to China via a Sales Contract and/or Distribution Agreement etc.

• Courts and arbitration tribunals still work with hardcopy evidence (preferably) 







China e-commerce

AND A GREAT OPPORTUNITY

China’s 11.11, 2018
• EUR  27.9 billion total GMV 
• +27% y-o-y 

USA’s Thanksgiving day + Black Friday + Cyber Monday:
• EUR 15.7 billion total GMV
• +16.9% y-o-y

data source Alizila, Practical E-commerce. Conversion rate as at February 11, 2019 USD 1= 0.8 EUR = 6.7 CNY.



What makes Mini Programs special? 

For the WeChat user:

• You don’t have to download the Mini Programs

• Easy to find via ‘search’ in WeChat, by scanning a QR code or by sharing via a friend

• Mini Programs don’t have to be downloaded again once you switch phones

For developers:

• Lower investment because only need to develop for WeChat

• Immediate access to WeChat’s enormous user-base

For WeChat:

• users stay longer in the APP —> higher conversion

Mini Programs



Better Serving Chinese Visitors

“The” Chinese tourist does not exist (anymore) ……

Segmenting by age

• Under 30 years old: Young people take up one third of the 
total outbound market, consuming media differently - how to 
attract them?

• Above 55 years old: relying more on travel agents and 
family members, both in terms of information sourcing 
and travel booking

FITs (Free and Individual Travellers)
• Experienced travellers
• Internet-savvy and speaking good English
• Very diversified

Customised Traveller
• Recognising professional services and 

willing to pay the fee for personalised 
travels

Segmenting by ways of organising travels

Package groups
• Sourcing information online 
• Getting advices form friends
• Book with travel agents



www.eusmecentre.org.cn 

THANK YOU!

https://www.facebook.com/EUSMECentreChina
http://www.linkedin.com/groups/EU-SME-Centre-4520770?gid=4520770&trk=hb_side_g
https://twitter.com/EUSMECentre
http://www.youtube.com/user/EUSMECentre

